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INFORMAZIONE PUBBLICITARIA  

A cura de Il Sole 24 ORE System

 L’investimento immobiliare è in grado di produrre grandi benefici per il territorio

Il modello Sardegna: quando lo sviluppo valorizza l’autenticità

Giancarlo Bracco

Perché gli italiani non investono 
nelle eccellenze del Bel Paese? 
Giancarlo Bracco, Immobilsarda e presidente Fiabci: “Siamo al secondo posto tra le mete più 
ambite dagli investitori top. Ma dobbiamo imparare a spingere sulle nostre unicità”

Autorevoli fonti interna-
zionali sottolineano co-

me l’altra faccia della crisi 
finanziaria che sta afflig-
gendo i mercati internazio-
nali ormai da qualche an-
no sia un boom guidato 
dalla crescita dei mercati 
emergenti.
Una ricerca dell’istituto 
bancario Standard Char-
tered, pubblicato sul “Wall 
Street Journal”, evidenzia 
come l’economia globale 
stia entrando in un terzo 
super ciclo di crescita trai-
nato dai mercati dei pae-
si emergenti. Questo ter-
zo “super cycle” segue 
un primo ciclo di cresci-
ta (1870-1913), legato al-
la rivoluzione industriale e 
all’emergere degli Usa co-
me potenza mondiale, e 
un secondo ciclo (1945 - 
anni Settanta) in concomi-
tanza con la fine della se-
conda guerra mondiale e 
la ricostruzione.
Sullo scenario internazio-
nale si sta affacciando, 
quindi, una popolazione di 
quattro miliardi e mezzo di 
abitanti – mettendo insie-
me la Cina, l’India, l’Asia, 
il Medio e l’Estremo Orien-
te, il Brasile e la Russia - 
che sta vivendo, da oltre 
un decennio, un exploit 
economico senza prece-
denti, che ha creato grandi 
ricchezze e ha portato al-
la nascita di un nuovo ce-
to di famiglie benestanti. 
“Stiamo assistendo a un 
fenomeno in assoluta 
ascesa”, spiega Giancar-
lo Bracco, partner e fon-
datore di ImmobilSarda 
nonché presidente della 
sezione italiana del Fiab-
ci International Real Esta-
te Federation, la federazio-
ne immobiliare più diffusa 
nel mondo che riunisce 

imprenditori e professioni-
sti dell’intero mercato im-
mobili. “Grazie anche alla 
diffusione dei nuovi stru-
menti di informazione e 
comunicazione globale co-
me internet e la tv satel-
litare, che consentono un 
confronto fra le condizio-
ni e gli stili di vita, questa 
nuova classe - agiata ed 
evoluta - ha iniziato ad av-
vertire bisogni ed esigen-
ze differenti, in primis la 
necessità di assicurare, 
da subito, un benessere 
più profondo alla propria 
famiglia e ai propri figli, 
in termini di qualità di vi-
ta ma anche di sicurezza”. 
Per garantire ai figli 
un’istruzione di qualità, 
un’assistenza sanitaria 
adeguata e un futuro al ri-
paro dagli scossoni che re-
gimi talvolta instabili o au-

toritari possono infliggere, 
le famiglie abbienti dei Pa-
esi in via di sviluppo han-
no dunque cominciato a 
guardare all’estero: Gran 
Bretagna, in testa, seguita 
a ruota da Paesi come la 
Francia, gli Stati Uniti e il 
Canada. Veri luoghi d’ele-
zione in cui acquistare ca-
sa e stabilire la propria re-
sidenza.
“Una recente ricerca sul 
mercato russo, presenta-
ta in occasione del recen-
te World Congress Fiabci 
a San Pietroburgo - con-
tinua Bracco - sottolinea 
come i fattori significati-
vi nella scelta di investi-
menti all’estero per i russi 
siano i collegamenti ae-
rei diretti con la Russia, la 
stabilità economica e po-
litica del Paese, lo svilup-
po di una buona rete di 

infrastrutture, facilitazio-
ni nell’ottenimento del vi-
sto, la redditività e la sicu-
rezza dell’investimento, la 
qualità di vita. E, proprio in 
riferimento a questi fatto-
ri, l’Italia è passata dall’ot-
tavo al secondo posto fra 

le mete ambite dagli inve-
stitori top con un budget 
compreso tra 1 e 5 milioni 
di euro, desiderosi di sta-
bilire la propria residen-
za in location prestigiose, 
riservate, con proprietà 
dalla storia e dal design 
di alto standing in grado 
di garantire servizi di alta 
qualità e tutti i comfort”. 
Un’escalation, quella del 
nostro Paese, che confer-
ma i valori e la forza del 
brand made in Italy, soda-
lizio perfetto tra ambien-
ti naturali suggestivi, un 
patrimonio storico arche-
ologico e culturale pres-
soché unico, tradizioni 
enogastronomiche incon-
fondibili. “L’Italia è oggi 
considerata non più solo 
il giardino d’Europa, bensì 
il tesoro del ‘pianeta mon-
do’. Eppure - sottolinea 
Bracco - a fronte di que-
ste eccellenze e dell’inte-
resse crescente per il no-
stro Paese da parte degli 
investitori stranieri, man-
ca proprio in Italia la con-
sapevolezza delle unicità 
che ci contraddistinguono 
e su cui si dovrebbe por-
re l’accento con un’offer-
ta qualitativamente ade-
guata e con garanzie che 

L’esperienza della Sardegna è 
in Italia l’eccezione che con-
ferma la regola. Negli ultimi 
15-20 anni ha infatti dimo-
strato come gli investimenti 
immobiliari siano in grado di 
produrre grandi benefici per 
il territorio.
“Ogni unità immobiliare di 
prestigio realizzata lungo le co-
ste dell’isola - spiega Giancarlo 
Bracco - è stata pensata non come sog-
getto a se stante ma per interagire con 
l’area adiacente, e si è venuto a creare 
un indotto economico per 15-20 per-
sone tutto l’anno. La continua doman-
da di qualità ed eccellenza ha portato 
inoltre alla costante ricerca di miglio-
rie, spingendo gli artigiani locali a una 
sempre maggiore professionalità, con 
benefici e guadagni che si riversano 

(nuovamente) su tutto il territorio”.
“Un piccolo, grande esempio - prose-
gue Bracco - dell’importanza di sa-
per cogliere il frutto pendente dalla 
crisi. Partendo dalla consapevolezza 
dell’unicità e ricchezza che l’Italia pos-
siede, è dunque possibile pensare a un 
modello di sviluppo immobiliare turi-
stico che sappia valorizzare le caratte-
ristiche locali di autenticità, puntan-

do su un rapporto equilibrato 
tra tradizione e innovazione, 
con particolare attenzione al-
la salvaguardia dell’ecologia e 
dell’ecosostenibilità”. 
“L’Italia è come una galleria 
d’arte dove gli immobili so-
no solo le cornici dei quadri, 
perché il vero valore è rappre-
sentato dalla tela che, in que-
sto caso, è l’ambiente in cui 

sono inseriti gli edifici. Oggi, il lus-
so non è rappresentato più dalla ma-
niglia d’oro, dallo sfarzo solenne o da 
superfici fuori dall’ordinario anche in 
termini dimensionali, ma dalla deli-
catezza dell’estetica che offre sempre 
un’emozione. Affrontare seriamente 
questo cambiamento - conclude Brac-
co - significa garantire un futuro per i 
nostri giovani”. 

altri Paesi offrono: la cer-
tezza del diritto fiscale, ur-
banistico, di residenza, di 
cittadinanza, la trasparen-
za e la chiarezza nelle nor-
me e nelle tasse”. 
Non a caso, negli ultimi 
decenni, l’Italia ha visto 
un enorme sviluppo del 
mercato interno lascian-
do trasparire però una so-
stanziale incapacità (o di-
sinteresse) nell’affrontare 
i territori internazionali. “È 
un gap che possiamo re-
cuperare, sulla scia delle 
esperienze vincenti in Pa-
esi come l’Inghilterra o la 
Svizzera. Un’offerta di ec-
cellenza in questo senso 
potrebbe dare una spin-
ta notevole all’intera eco-
nomia - prosegue il fon-
datore di Immobilsarda 
- portando occupazione 
e nuove professionalità 
e alimentando un siste-
ma produttivo e di servizi 
ampio e multidisciplinare: 
dall’artigianato all’agroa-
limentare, fino al settore 
delle agenzie e dei broker, 
per toccare in verticale tut-
ta la filiera del Real estate 
e non solo”.
La proposta? “Creare un 
gruppo di lavoro che coin-
volga enti del settore pri-
vato e istituzionale per 
chiedere norme e prov-
vedimenti legislativi ade-
guati a facilitare gli inve-
stimenti stranieri in Italia. 
Nello specifico – precisa 
Bracco - sarebbe opportu-
no facilitare le procedure 
per l’ottenimento del visto 
e della residenza in Italia, 
creare nuove norme per 
uno sviluppo urbanistico 
omogeneo e programmi 
di facilitazioni fiscali, se-
guendo l’esempio di Lon-
dra, che già a partire da-
gli anni Novanta ha saputo 
intercettare e accogliere 
al meglio queste esigen-
ze, mettendo in atto una 
serie di interventi coordi-
nati che hanno coinvolto i 
diversi settori della socie-
tà (pubblico, privato etc.) 
e finalizzati a incentivare e 
supportare gli investimen-
ti stranieri”.
“La crisi è la miglior cosa 
che possa accadere a per-
sone e interi paesi perché 
è proprio la crisi a portare 
il progresso. È nella crisi 
che nascono l’inventiva, le 
scoperte e le grandi stra-
tegie”. Questa famosa ci-
tazione di Albert Einstein 
è in questo momento più 
che mai appropriata: “In 
tempi di crisi a livello glo-
bale - conclude infatti 
Giancarlo Bracco - solo la 
creatività, l’inventiva e una 
grande volontà di fare, sot-
to la guida dalla sensibili-
tà, possono trasmettere il 
vero valore e l’unicità del 
nostro patrimonio”. 
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design / porto cervo

Paradise regained
Footballers and brash politicians have  
been regulars in the recent past, but the  
Sardinian resort of Porto Cervo is returning 
to its original state of tasteful glamour

words by Hugo Macdonald
photography by Andrea Wyner

On the harbour front at sunset in Porto Cervo, the 
port town of the Costa Smeralda on the north-
east coast of Sardinia, an immaculately turned out 
Filipino porter is loading a succession of shop-
ping bags onto a 150ft yacht. Prada, Miu Miu, 
Louis Vuitton, Missoni, Tod’s – it’s an entire cruise 
wardrobe, snapped up in one evening’s passeggiata 
shopping spree. The yacht is Greek, and back on 
Greek turf the rest of the nation is rioting and 
voting for its future. Has Porto Cervo, once the 
playground of the world’s super-rich, now become 
their refugee camp?

It’s 50 years since the Aga Khan bought this 
45km-stretch of coastline and founded the Con-
sorzio Costa Smeralda, a consortium of foreign 
businessmen. Together, their aim was to monitor 
the development of a masterplan that would turn 
the rugged, untouched landscape into the ultimate 
holiday enclave. It might sound fairly distasteful 
but the Aga Khan’s intention was to preserve 
the natural landscape as much as to occupy it. 
And his blueprint was more of a forerunner of  
eco-tourism development than old-fashioned  
colonial occupation.

He founded an architectural committee, con-
sisting of Italian architects Michele Busiri Vici and 
Luigi Vietti and French architect Jacques Couëlle. 
They were responsible for developing the archi-
tectural vernacular of the Costa Smeralda – a  
mix of rustic Greek, Tunisian and Italian. Small, 
squat, white and terracotta-washed buildings 
look like squashed lumps of clay with cool, cav-
ernous interiors. The pinnacle of this is Porto 
Cervo’s Stella Maris church, which today could 
be the ultimate poster building for Mediterranean 
architecture. 

 
The Aga Khan and his consortium stipulated that 
only local materials and craftsmen should be used, 
by way of ensuring all buildings fitted into, rather 
than stuck out of, the landscape. And by and large 
they do. The bizarre lunar lumps of granite that 
punctuate the juniper, oleander and hydrangea 
bushes weave around the coast and low buildings. 
Fifty years on, there is no architectural eyesore 
here – an impressive feat when you consider the 
rest of the Mediterranean coast.

So why does the mention of the Costa Smer-
alda induce a scrunching of faces in so many 
circles today? Things beginning with the letter B 
have been a bit of a curse of late – Berlusconi’s 
bunga bunga parties, Briatore and his Billionaire 
nightclub together with the brazen, brash crowd of 
B-list footballers that go with it. None of this was 
in the Aga Khan’s master plan. Locals speak of 
the prince’s disillusionment, which resulted in the 
area’s sale to Starwood Hotels and then to Cali-
fornian Tom Barrack’s Colony Capital in 2003.  
Critics suggest that the Americans squeezed 

01 Porto Cervo apartments
02 The harbour and promenade 
03 Interior of the Stella Maris church
04 Entrance of the Yacht Club 

designed by Peter Marino
05 Frederic Arnal, director  

of Louise Alexander Gallery
06 Stella Maris church
07 Weekly market in San Pantaleo
08 Vintage Vespa 
09 The Promenade du Port
10 The harbour
11 Houses in San Pantaleo
12 Rossana Orlandi in her gallery

13 Tableware by Astier de Villatte  
at Rossana Orlandi

14 Iron gate in Porto Cervo
15 Table and chair by Max Lamb at 

Gallery Fumi  
16 Lunch outdoors with Savin 

Couëlle (front left)
17 Bedroom of Giorgia  

Concato’s 1960s house
18 Julia Bracco, international sales 

manager, Christie’s Great Estates
19 Living area of Concato’s home
20 Valerio Capo of Gallery Fumi

money out of the area with little regard to taste. 
At least the consortium remained to ensure the 
precious coastline wasn’t pillaged. 

In April Qatari Holdings purchased a 51 per 
cent share of the Costa Smeralda from Colony 
Capital (though Starwood still operates four 
hotels in the area). You might think this would be 
the area’s death knell but far from feeling anxious 
about being just another purchase on the Qatari’s 
extensive shopping list, the mood in the Costa 
community is buoyant. “We hope the Qataris will 
invest in the services and infrastructure and that’s 
what’s needed here,” says Julia Bracco of Chris-
tie’s Great Estates. Bracco lived here from the age 
of 14 and, after a spell in London, moved back to 
Porto Cervo permanently 10 years ago. She’s part 
of a small but vocal community that is giving the 
playground a bit of heart and soul, beyond the 
yachts and luxury shopping. And it’s this crowd, 
together with the impossibly clear seawater and 
landscape, that’s injecting a welcome dose of 
charm into the Costa Smeralda.

In 2008 the Promenade du Port development 
opened as a foil to the Piazzetta’s 66 monobrand 
fashion stores. It’s 350 sq m of galleries, shops 
and restaurants and at first glance appears to be 
just another commercial enterprise designed to 
lure money from the pockets of the yachters. It 
would, of course, be naïve to assume this isn’t the 
prime impetus behind the venture but, as man-
ager Andrea Brugnoni explains, there’s more to 
the Promenade than just profit. “You find the 
monobrands anywhere and increasingly every-
where,” he says, “I wanted to create a platform 
for interesting shops – things you’d only find in 
Porto Cervo and things with cultural, not just 
commercial, merit.”

 
His mother, the Milanese design matriarch Ros-
sana Orlandi and her eponymous gallery store, is a 
prime example. Valerio Capo and Sam Pratt have 
brought their design gallery Fumi from London 
since the start too. You might question who would 
buy furniture or art on holiday but Frederic Arnal, 
director of Louise Alexander Gallery, says this is 
the perfect setting to meet clients. “You build rela-
tionships here very quickly but they’re very strong 
because there’s time and people are happy and re-
laxed,” Arnal says.“It’s the opposite environment 
of the fairground.” Among the 37 spaces there’s a 
vintage Vespa dealer, an antique seller, a perfume 
atelier, a gelateria from Bergamo, a newsagent and 
bookshop. Next on the agenda is a weekly Sardo 
craft market. One wonders what the Aga Khan 
would make of the latest addition – a tattoo par-
lour. The point is that the Promenade brings Porto 
Cervo a much-needed jolt, not just of culture, but 
of youth, vitality and fun too. “It’s a funny mix,” 
Brugnoni admits, “but we’re like a family here. 

It’s unusual for so many young people to have 
this opportunity. Italy’s not known for trusting its 
young anymore.” 

There’s a curious communion emerging be-
tween the young and the old here though it seems. 
Savin Couëlle is the son of Jacques, the Aga Khan’s 
imported French architect, and is himself an ar-
chitect and local legend. The younger population 
revere him to deific proportions. In person, over 
a lunch of copious salads and breads, he’s hilari-
ously cantankerous. “This place is dead,” he sighs. 
“Why are you writing about it – is the consortium 
paying you?” I assure him no-one is paying and 
asks why he still lives and builds (exquisite villas) 
here if he has lost such faith in the area. “There 
is something magnetic about it,” he admits. “It’s 
hard to stay away.”

 
It’s a feeling shared by Suzanne, an Irish expat 
who fell in love with the Costa Smeralda in the 
1960s while at Glion hospitality school in Switzer-
land. “I saw it on a map and just knew it was going 
to be a special place. After one holiday, I looked 
for any reason to take me back.” That reason 
became Rosemary, the restaurant she founded 40 
years ago that is now a local institution. It’s not a 
lobster and caviar joint, but a sprawling garden 
with home-cooked food that’s a nucleus for the 
Porto Cervo community. 

Suzanne probably understands the Costa 
Smeralda better than anyone. “I’ve seen it ebb and 
flow in popularity.” she says. “It’s like all the Medi-
terranean hotspots – St Tropez, Ibiza, Capri – they 
have a cycle. I’ve seen so many people come with 
big ideas and plans to get what they want from the 
island but it always beats them. It’s a hard place 
and incredibly powerful.”

The Costa Smeralda is not immune to the  
financial woes sweeping through Italy and Europe, 
but far from wounding the area, it might just be its 
saviour. Flavio Briatore recently announced that 
he will close his Billionaire nightclub this autumn. 
The local community is, understandably, thrilled. 
“All the footballers and excess and bad taste – it’s 
not what this area is about, but it’s all that people 
have associated it with recently,” Suzanne says. 
“The island has won again.” — (m)
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Paradise regained
Footballers and brash politicians have  
been regulars in the recent past, but the  
Sardinian resort of Porto Cervo is returning 
to its original state of tasteful glamour

words by Hugo Macdonald
photography by Andrea Wyner

On the harbour front at sunset in Porto Cervo, the 
port town of the Costa Smeralda on the north-
east coast of Sardinia, an immaculately turned out 
Filipino porter is loading a succession of shop-
ping bags onto a 150ft yacht. Prada, Miu Miu, 
Louis Vuitton, Missoni, Tod’s – it’s an entire cruise 
wardrobe, snapped up in one evening’s passeggiata 
shopping spree. The yacht is Greek, and back on 
Greek turf the rest of the nation is rioting and 
voting for its future. Has Porto Cervo, once the 
playground of the world’s super-rich, now become 
their refugee camp?

It’s 50 years since the Aga Khan bought this 
45km-stretch of coastline and founded the Con-
sorzio Costa Smeralda, a consortium of foreign 
businessmen. Together, their aim was to monitor 
the development of a masterplan that would turn 
the rugged, untouched landscape into the ultimate 
holiday enclave. It might sound fairly distasteful 
but the Aga Khan’s intention was to preserve 
the natural landscape as much as to occupy it. 
And his blueprint was more of a forerunner of  
eco-tourism development than old-fashioned  
colonial occupation.

He founded an architectural committee, con-
sisting of Italian architects Michele Busiri Vici and 
Luigi Vietti and French architect Jacques Couëlle. 
They were responsible for developing the archi-
tectural vernacular of the Costa Smeralda – a  
mix of rustic Greek, Tunisian and Italian. Small, 
squat, white and terracotta-washed buildings 
look like squashed lumps of clay with cool, cav-
ernous interiors. The pinnacle of this is Porto 
Cervo’s Stella Maris church, which today could 
be the ultimate poster building for Mediterranean 
architecture. 

 
The Aga Khan and his consortium stipulated that 
only local materials and craftsmen should be used, 
by way of ensuring all buildings fitted into, rather 
than stuck out of, the landscape. And by and large 
they do. The bizarre lunar lumps of granite that 
punctuate the juniper, oleander and hydrangea 
bushes weave around the coast and low buildings. 
Fifty years on, there is no architectural eyesore 
here – an impressive feat when you consider the 
rest of the Mediterranean coast.

So why does the mention of the Costa Smer-
alda induce a scrunching of faces in so many 
circles today? Things beginning with the letter B 
have been a bit of a curse of late – Berlusconi’s 
bunga bunga parties, Briatore and his Billionaire 
nightclub together with the brazen, brash crowd of 
B-list footballers that go with it. None of this was 
in the Aga Khan’s master plan. Locals speak of 
the prince’s disillusionment, which resulted in the 
area’s sale to Starwood Hotels and then to Cali-
fornian Tom Barrack’s Colony Capital in 2003.  
Critics suggest that the Americans squeezed 

01 Porto Cervo apartments
02 The harbour and promenade 
03 Interior of the Stella Maris church
04 Entrance of the Yacht Club 

designed by Peter Marino
05 Frederic Arnal, director  

of Louise Alexander Gallery
06 Stella Maris church
07 Weekly market in San Pantaleo
08 Vintage Vespa 
09 The Promenade du Port
10 The harbour
11 Houses in San Pantaleo
12 Rossana Orlandi in her gallery

13 Tableware by Astier de Villatte  
at Rossana Orlandi

14 Iron gate in Porto Cervo
15 Table and chair by Max Lamb at 

Gallery Fumi  
16 Lunch outdoors with Savin 

Couëlle (front left)
17 Bedroom of Giorgia  

Concato’s 1960s house
18 Julia Bracco, international sales 

manager, Christie’s Great Estates
19 Living area of Concato’s home
20 Valerio Capo of Gallery Fumi

money out of the area with little regard to taste. 
At least the consortium remained to ensure the 
precious coastline wasn’t pillaged. 

In April Qatari Holdings purchased a 51 per 
cent share of the Costa Smeralda from Colony 
Capital (though Starwood still operates four 
hotels in the area). You might think this would be 
the area’s death knell but far from feeling anxious 
about being just another purchase on the Qatari’s 
extensive shopping list, the mood in the Costa 
community is buoyant. “We hope the Qataris will 
invest in the services and infrastructure and that’s 
what’s needed here,” says Julia Bracco of Chris-
tie’s Great Estates. Bracco lived here from the age 
of 14 and, after a spell in London, moved back to 
Porto Cervo permanently 10 years ago. She’s part 
of a small but vocal community that is giving the 
playground a bit of heart and soul, beyond the 
yachts and luxury shopping. And it’s this crowd, 
together with the impossibly clear seawater and 
landscape, that’s injecting a welcome dose of 
charm into the Costa Smeralda.

In 2008 the Promenade du Port development 
opened as a foil to the Piazzetta’s 66 monobrand 
fashion stores. It’s 350 sq m of galleries, shops 
and restaurants and at first glance appears to be 
just another commercial enterprise designed to 
lure money from the pockets of the yachters. It 
would, of course, be naïve to assume this isn’t the 
prime impetus behind the venture but, as man-
ager Andrea Brugnoni explains, there’s more to 
the Promenade than just profit. “You find the 
monobrands anywhere and increasingly every-
where,” he says, “I wanted to create a platform 
for interesting shops – things you’d only find in 
Porto Cervo and things with cultural, not just 
commercial, merit.”

 
His mother, the Milanese design matriarch Ros-
sana Orlandi and her eponymous gallery store, is a 
prime example. Valerio Capo and Sam Pratt have 
brought their design gallery Fumi from London 
since the start too. You might question who would 
buy furniture or art on holiday but Frederic Arnal, 
director of Louise Alexander Gallery, says this is 
the perfect setting to meet clients. “You build rela-
tionships here very quickly but they’re very strong 
because there’s time and people are happy and re-
laxed,” Arnal says.“It’s the opposite environment 
of the fairground.” Among the 37 spaces there’s a 
vintage Vespa dealer, an antique seller, a perfume 
atelier, a gelateria from Bergamo, a newsagent and 
bookshop. Next on the agenda is a weekly Sardo 
craft market. One wonders what the Aga Khan 
would make of the latest addition – a tattoo par-
lour. The point is that the Promenade brings Porto 
Cervo a much-needed jolt, not just of culture, but 
of youth, vitality and fun too. “It’s a funny mix,” 
Brugnoni admits, “but we’re like a family here. 

It’s unusual for so many young people to have 
this opportunity. Italy’s not known for trusting its 
young anymore.” 

There’s a curious communion emerging be-
tween the young and the old here though it seems. 
Savin Couëlle is the son of Jacques, the Aga Khan’s 
imported French architect, and is himself an ar-
chitect and local legend. The younger population 
revere him to deific proportions. In person, over 
a lunch of copious salads and breads, he’s hilari-
ously cantankerous. “This place is dead,” he sighs. 
“Why are you writing about it – is the consortium 
paying you?” I assure him no-one is paying and 
asks why he still lives and builds (exquisite villas) 
here if he has lost such faith in the area. “There 
is something magnetic about it,” he admits. “It’s 
hard to stay away.”

 
It’s a feeling shared by Suzanne, an Irish expat 
who fell in love with the Costa Smeralda in the 
1960s while at Glion hospitality school in Switzer-
land. “I saw it on a map and just knew it was going 
to be a special place. After one holiday, I looked 
for any reason to take me back.” That reason 
became Rosemary, the restaurant she founded 40 
years ago that is now a local institution. It’s not a 
lobster and caviar joint, but a sprawling garden 
with home-cooked food that’s a nucleus for the 
Porto Cervo community. 

Suzanne probably understands the Costa 
Smeralda better than anyone. “I’ve seen it ebb and 
flow in popularity.” she says. “It’s like all the Medi-
terranean hotspots – St Tropez, Ibiza, Capri – they 
have a cycle. I’ve seen so many people come with 
big ideas and plans to get what they want from the 
island but it always beats them. It’s a hard place 
and incredibly powerful.”

The Costa Smeralda is not immune to the  
financial woes sweeping through Italy and Europe, 
but far from wounding the area, it might just be its 
saviour. Flavio Briatore recently announced that 
he will close his Billionaire nightclub this autumn. 
The local community is, understandably, thrilled. 
“All the footballers and excess and bad taste – it’s 
not what this area is about, but it’s all that people 
have associated it with recently,” Suzanne says. 
“The island has won again.” — (m)
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Immobilsarda Promotes Affiliation at Private Airport in Sardinia, Italy

Tapping into the robust affluent air travel market, 
exclusive Affiliate ImmobilSarda have partnered with 
Costa Smeralda’s private airport Eccelsa Aviation to 
provide promotional materials and copies of Christie’s 
International Real Estate magazine to Sardinian visitors 
this year. “Thanks to our Affiliation with Christie's 
International Real Estate, more than 700 copies of the 
magazine will be available to selected passengers, 
raising awareness of the excellence of Sardinia at a 
greater international level,” said Julia Bracco of 
Immobilsarda.

Equestrian Chic in Atherton 

More than 500 of the top show jumpers and hunters from 
the West Coast, Mexico, and Canada descended on 
Atherton’s august Circus Club for the annual Menlo Charity 
Horse Show, another top summer event in Northern 
California. Oliver Luxury Real Estate was a sponsor of this 
event, as well, with proceeds benefitting the Vista Center 
for the Blind and Visually Impaired. Over the past 22 
years, this horse show has raised almost US$4 million for 
the Vista Center. “Promoting our company and our 
Christie’s affiliation to this highly desirable audience 
makes great business sense,” says Kristin Cashin, Agent/
Owner of Oliver Luxury Real Estate’s Menlo Park 
operation. “We, in turn, support the Vista Center, which 
does such important work in our community, and that 
makes me proud, too.” 

Exceptional Client Service: Christie’s in The Hamptons and Aspen
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FROM THE CEO: NEIL PALMER

The Bespoke Marketing Program continues to 
demonstrate that the overlay of art and real estate is a 
powerful marketing blend. Read the story of how the 
two converged perfectly in the sale of the Stanford 
White Mansion (pictured right), listed for US$49 million, 
and its contents in a single owner sale at Christie’s New 
York.

The Christie’s name is powerful. The level of success you experience, however, is 
commensurate with the amount of energy and resources you invest in our brand. The 
tighter you weave the Christie’s brand into your luxury marketing initiatives, including 
Bespoke, the greater your long-term results are bound to be.

We, as luxury real estate professionals, fully appreciate the value of an introduction from 
Christie’s art staff. The Bespoke Program was defined in order that our art house 
colleagues would have an increased confidence in recommending the real estate 
business to their clients in need of our services. The results have been dramatic–both in 
terms of the number of introductions and the market reach—and they continue to grow.

Likewise, we understand well that our luxury real estate clients are looking for programs 
that are exclusive and proprietary. Bespoke Marketing resonates with these sellers 
helping you to win a top listing or extend one that is up for renewal.

One of the distinguishing factors about Bespoke Marketing is the level of involvement by 
our senior staff. We are always happy to answer any questions you may have or speak 
to your agents about the value propositions of the program. We look forward to working 
with you.
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N e w p o r t ,  R h o d e  I s l a n d

Historic charm and beautiful beaches are among the many reasons Newport is a 
popular second-home destination. “The area’s luxury market saw a decrease  in 
inventory over 2012 with concurrent increases in sale units and median price,” said 
Melanie Delman of Lila Delman Real Estate.
What defines luxury:  $2 million
Record price in market:  $13.1 million 

L o c u s t  V a l l e y ,  N e w  Yo r k

Although Superstorm Sandy devastated some of the waterfront community of 
Locust Valley, the area’s solid luxury market is trending upward in 2013. “This 
year began with the most activity I’ve seen in my 40-plus year career,” said 
Patrick Mackay of Piping Rock Associates Inc.
What defines luxury:  $1.25 million
Record price in market:  $10 million

L a k e  Ta h o e ,  C a l i f o r n i a

“Lake Tahoe is the number one vacation destination and second home 
ownership location for many of the wealthiest people in the world,” reported 
Michael Oliver of Oliver Luxury Real Estate. 
What defines luxury:  $2 million
Record price in market:  $17.2 million*

S a l z b u r g ,  A u s t r i a

The picturesque city of Salzburg recorded nearly 60 luxury sale transactions 
between September 2011 and September 2012.  
What defines luxury:  $1 million
Record price in market:  $15 million*

Te l l u r i d e ,  C o l o r a d o

The charming ski town of Telluride witnessed a strong recovery in its luxury real 
estate sector in 2012, noted TD Smith of Telluride Real Estate Corp. 
What defines luxury:  $3 million
Record price in market:  $13.2 million*

A s p e n ,  C o l o r a d o

“Aspen is experiencing increased activity in all areas however, the upper end above 
$10 million has had the most increase in activity,” says Joshua Saslove of Joshua & 
Co. 
What defines luxury:  $10 million
Record price in market:  $49 million*

C o s t a  S m e r a l d a ,  S a r d i n i a ,  I t a l y

Sardinia’s beautiful Costa Smeralda has an extremely scarce inventory of luxury 
homes. ”What describes this market best, is rarity, in that it comprises from 450km 
of pristine coast with a population of 15,000 with no industries nor agricultural 
areas or tense city centers,” says Giancarlo Bracco of Immobilsarda SRL. 
What defines luxury:  $19 million
Record price in market:  $168 million
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Romantisk 60-åring
L aur a a shLe y firar 60 år. I samband med jubileet lanseras en kollektion 
tyger och tapeter, The Heritage Collection, med nytryck av de gångna 
decenniernas storsäljare. Priser från 135 kr/meter och 230 kr/rulle. 

Kända duKningar
e n av royaL Cope nhage ns årliga  
höjdpunkter är utställningen med konstnärligt 
dukade julbord i butiken vid Amagertorv  
i Köpenhamn. Genom 
åren har bland andra 
drottning Margrethe 
och blomsterkungen 
Tage Andersen gjort 
personliga festdukningar 
med företagets porslin. 
Arrangemangen finns 
nu samlade i boken 
50 Years of 

Christmas tables by Royal Copenhagen, 
från 429 kr, Teneues.  

Möt mörkrets mästare
De n Lege nDariske fotografen Hans Geddas verk och barock-
konsten har många beröringspunkter. Detta har Nationalmuseum 
tagit fasta på i utställningen Mörkrets mästare: Caravaggister där 
140 foton av Hans Gedda visas parallellt med målningar av 

24 barockkonstnärer, visas 5/12–30/3 2014.

Bo som fru sarKozy
Nu finns möjligheten att bosätta sig i slottet där Frankrikes tidigare 

första dam, Carla Bruni-Sarkozy, växte upp.  
Castello di Castagneto Po i norra Italien, med anor 

från 1019, är till salu. Slottet förekommer dessutom 
i den färska dramakomedin Un Château en Italie 
där Carlas storasyster Valeria Bruni-Tedeschi spelar 

huvudrollen. Godset ägdes av Carla och Valeria 
Bruni-Tedeschi fram till 2009 då de sålde det till prins 
Al-Waleed bin Talal, kanske mest känd som ägare till 
The Savoy i London. Castello di Castagneto Po har  

40 rum, de flesta med bevarade originaldetaljer, makalös utsikt 
över kullarna runt Turin och en prislapp på 17 miljoner euro.  
Mer information på www.christiesrealestate.com. 
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dräkterna från fanny 
och alexander visas 
på Tjolöholm slott.

nicolas régniers  
1600-talsmålning  
och Hans geddas  

fotografi av  
margaretha Krook.

Till salu – Castello di 
Castagneto Po.

Carla Bruni-
sarkozy.

fanny oCH alexander  
På TjolöHolm
et t tre vLigt sät t att skruva upp  
julstämningen är att gå och se kostymerna 

ur Ingmar Bergmans oscars-
belönade storfilm Fanny och 
Alexander i Tjolöholms slott  
i Halland. Kostymerna, som  
är signerade Marik Vos,  

har aldrig tidigare visats. 
utställningen kan ses under 

Tjolöholms slotts julmarknad  
20–24 november och i samband 
med julbord. utställningen 
fortsätter sedan att visas varje 
veckoslut fram till april 2014,  
www.tjoloholm.se.
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Opp, Amaryllis!
Amaryllisfantaster bör inte missa Susanna  

Roséns nya bok Amaryllis: älskad vinterblomma!  
(Norstedts, från 201 kr)
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Champagnen 
deutz säljs på 
auktion. Kvalitetsbubbel  

till nyårsfesten
om Du är ute efter riktigt bra viner är det en god 
idé att hålla ögonen på de dryckesauktioner som 
Systembolaget arrangerar i samarbete med Stockholms 
Auktionsverk. ett av toppnumren auktionen som hålls 
9–11 december är en magnumbutelj av champagnen 
Deutz från 1975 med utropspriset 25 000 kr.  
www.stadsauktion.se/specialauktioner

22Nov. 2013
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For over 40 years, during which a wealth of experience
and professionalism have been enriched, Immobilsarda

projects Costa Smeralda in the international market of excel-
lence. In an exclusive affiliation to Sardinia at Christie's Inter-
national Real Estate, Immobilsarda has been the protagonist
since 1974 of the real estate landscape of Costa Smeralda
Gallura. Committed to the principles of ‘intelligent’ tourism,
sustainable and in strong relationship with nature, it has al-
ways enhanced the lengthening of the season, year round
tourism, environmental conservation, providing services of
the highest quality, environmentally sustainable, in harmony
with the extraordinary natural resources of the territory. Cos-
ta Smeralda Gallura, thanks to its morphology but also the
urban and landscape restrictions that have applied since 1968,
is an unmatchable naturalistic capital in the entire Mediter-
ranean. In this oasis of nature and in collaboration with
Christies's Private Sales Division, present in 20 countries with
over 850 offices throughout the world, Immobilsarda pro-
motes the excellence of Costa Smeralda Gallura and all seg-
ments (nature, environment, food, culture) in the internation-
al arena that represent a rare asset and driver for the whole
economy of the region. The combination of ‘environmental
quality-good life-elixir of long life’ has attracted a niche clien-
tele for more than 50 years, which seeks emotions, wellness,
spirituality, and Immobilsarda, thanks to advice and experi-
ence, finds the answers to the client’s desires.
Immobilsarda Srl-Christie’s International Real Estate;
Tel. + 39 0789 909000 portocervo@immobilsarda.com;
www.immobilsarda.com

Уже более 40 лет подряд агентство недвижимости Immobilsarda
продвигает на мировом рынке престижный сектор недвижимости

Изумрудного Побережья, за это время агентство накопило немалый
опыт и профессионализм. В эксклюзивном сотрудничестве с агентства-
ми Sardegna и Christie's International Real Estate, Immobilsarda является
одним из основных игроков занимающихся недвижимостью на Изум-
рудном побережье-Галлура. Оно внимательно следит за основами "про-
думанного" туризма, устойчивостью окружающей среды, и поощряет
более длинный курортный сезон и туризм круглый год. Следит за охра-
ной окружающей среды и заботится о природе в гармоничном сочета-
нии с обширными природными богатствами этой местности, представ-
ляя услуги на самом высоком уровне. ИзумрудноеПобережье-Галлура,
благодаря своей морфологии и строительной и ландшафтной регламен-
тации, учрежденной с 1968 года, представляет собой бесценное сокро-
вище на берегах Средиземного моря. В этом райском уголке в сотруд-
ничестве с офисами компании Divisione Private Sales di Christies’s, ко-
торая имеет собственные представительства в 20 странах и более 850
офисов во всем мире, Immobilsarda представляет на международный
рынок все прелестиИзумрудногоПобережья-Галлура и всей сети (при-
рода, еда, культура) которые являются редким богатством, на котором,
кроме того, основывается местная экономика. Сочетание "прекрасная
природа -высокий уровень жизни -эликсир долгой жизни" притягивает
сюда на протяжение уже более 50 лет посетителей особого уровня, ко-
торые хотят получить эмоциональный заряд и физическое и моральное
благосостояние. Все они именно благодаря консультациям со стороны
Immobilsarda всегда находят возможность осуществить свои пожела-
ния. Immobilsarda Srl-Christie’s International Real Estate;
Tel. + 39 0789 909000 portocervo@immobilsarda.com;
www.immobilsarda.com

Well-being, quality of life, sustainability, lengthening of the season:
these are the core values of the Immobilsarda philosophy in Costa Smeralda-Gallura

by Holly Piumini

A PLACE TO DREAM
AND TO LIVE

Lug. 2014

Sailing in Porto Rotondo
Costa Smeralda Magazine
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Immobilsarda srl
www.immobilsarda.com

07028 S. Teresa Gallura
OT - Italy

Via Nazionale, 28
ph +39 0789 754500

immobilsarda@immobilsarda.com

07021 Porto Cervo - OT - Italy
Piazzetta degli Archi, 2

ph +39 0789 909000
portocervo@immobilsarda.com

07020 Porto Rafael - OT - Italy
Piazzetta Mare

ph + 39 0789 700381

20122 Milano - Italy
Via Visconti di Modrone, 29

ph +39 02 76009446
imsmi@immobilsarda.com

Olbia Costa Smeralda Airport
Commercial Area's office

ph +39 0789 66723


